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GETTING INVOLVED
“FACETS OF FUNDRAESING™

Gefting involved in Jewelers for Childran can be so much more than simply writing a check.
There are many companies in our industry that suppont JFC on an on-going hasis and we have
lnoked at all of that support and davslopad a plan that any company can adept to become mare
involved. Below is the outling of 2 plan you can use in your place of business to become
involved. There ara also links to more detailad explanations, samples for your use and some
sugcess stores from companies in the industry.

THE GEMS

They are our most pracious resourcs. They shine brightly in every setting. They are true gems...
the children our industry works tiralessly to support, ehildren in need who depend on all of us in
their striuggle against catastrophic iliness, abuse and negleat.

ENGAGEMENT

This is the best proposal yolr'll sver be a part ofl Helping a child in need is a truly gratifying
experience that your employsss and customers will treasure, The Jewelers for Children has a
proud history of leading our industry's combined efforts and is pleased to support your fundraising
endeavors as we rally for children arcund the world, Get engaged and help children in nead.

DEsIGN

As & jewefar you've already got a skillful eve for design. Now let vour creativity help others in
need by designing a fundraising program just for your store. The best designs always coma from
good intantions and the finest of detall. Who better than a jeweler o master this design?

Bar SETTIMG

Mow that you've plotted your design, set the bar for a fundraising goal. Your employees will anjoy
warking togathar for a great cause to achisve a common goal. And sice our industry has always
thrived on a little compstition, try offering some ingentive prizes for employess who raise the most
money of mest a cartain fundraising threshold. Create a work environment with employess all
working together for a common causs, employeas who are proud to be a part of your store.

What a brilliant setting!

MininG

To maximize your program's potentiaf go mining to source the best resources. Start with your
loval customets and invite thern to participate in the program. LHilize marketing resources and
take advantage of the media to promote your fundraising prograim o the general public. And don't
forget your vandors of supplisrs who might be willing to offer their support of our industry and our
CALSE.

MaGriFyY

The ideal audienca for marketing your fundraising program is the customers already in yaur store,
Magnify your program at the point-of-sale so0 custormers are aware of your efforts, Than et your
sdlespoople do the restt Your customers will feel good aliout supporting our industry's cause, and
they'll feal good about shopping with a jeweler who's making a difference in their community.

STRUMENTS

A good jewelar knows yol naed the right tools to get the jobr done right. Qur jewelers’ fundraising
tooibox includes uniquely designed instruments 1o help you customize your program and
maximize your rasults. You'll fine tham as your read through this journal.



TarE-IN

After you take-in the donations, kindly remit the proceeds of your program along with a results
form to the JFC. And on behalf of your industry’s charity, allow us to present yoe with a gesture of
gratitude for your efforts to support the needs of children.

FirigsH

Mow that you've put the finish on your pregram, it's time fo cetebrate your efforts! And a finish this
bright deserves some recognition. Take time to highlight your stare and its hardwarking
employees, your gracious customers and your genercus industry by following up with the media
to repart your resuits. In doing so, you'll strengthen the positive perception of our industry, build
rand swareness for the JFC and promcte the good work of yaur stare within its community, MNow
that's a heautiful finish!

Finally, we hope you'll be so inspired by your experience that you'll never readly finish working to
suppeort children in need. After you scale and measure this year's pregram, we hope you'll polish
it up for next year and continue to be a valued partner of the Jewelars for Children,



Jewelers for Children Programs

Canister Program — easy to implement, the JFC canister program is a tried-and-trus
way to display your suppeit for the JFC while collecting donations through vour
customers and employees,

Hero for Hope — become a "Hera for Hope” by supporting the JFC's maonthly giving
campaign. Donations made by your store's employees can be credited toward your JFC
appreciation gift (.g.. Facets of Hope fickets).

Honors and Memorials — what better way to recognize a milestone in someong’s lifs; a
birthday. anniversary, new baly, than to make a contribution in their name. A
personalized acknowledgement card is sent to the honoree noting your donation.
Memaorial donations are also a thoughtful way to acknowledge a foved ones passing.

Hape for the Holidays — Litillizing JFC's holiday cards, designed by the children we have
helped, is a great way 1o support JFC and show your suppoit for ihe charity. Each
design includes informaticn on JFC and the child arfist so that your rocipiants can learn
more about JFC. You can alse ask your business associates o make a donation in your
honor during the holiday seasan in liew of buying & gift.

Sef on eBay to Support JEFC — JFC is 2 part of eBay's Giving Waorks and you can
designaie a percentage of the selling price for any item you sefl on eBay as a donation to
JEC. eBay collects the denation and remits it to JFC.

Shop Online and Help Children in Need — JFC is listed with Yellow Brick Mall, a
shopping partal that represents a massive number of onling retailers. By starting at thair
site and going on to shop normally, you wilt help Jewelers for Children as the retailer will
donate a porticn of your purchase to JFC.

Kazanjian Foundation Jewels for Charity — host the exciting collection of jewelry trom
gelebirity notables and raise funds for JFG and your locak charites. The collaction also
provides a great opporiunity for an in-store event to attract customers.

Search and Suppart — Search the web with Yahoo-powered GoodSearch.com and thay
will donate a penny to Jewelers for Children each time you search.

79 Reasons to Smite - Bob Schneider, long-time jewalry industry votaran from St Louis
has compiled a book of limsericks and poams, written both by his late father and himaslf.
Puldished as a tribute to his father, this whimsical collection will brightan your day and the
day of those arcund you. Two dollars of the purchase price of evary book goes to JFC.



Canister Program

The Jlewelers for Children canister program is a great way for your company to suppart JFG and
to irvolve your smployses and customers. Tha attractive canistar and Flexiglas stand ara
availabla, frae of chargs, to anyona who would like to participate in the program.

You can earn seats to the Facets of Hope avant from your canistar collections. For every $ 500
that a company submits in canistar donations In a year, they sam a dinner ticket to the avant.
This is a great raward fo use with amployaas who tridy adopt the canister prograrm and work to
incraase contributions.

Yau can use the canister in a number of ways, including having your customers and employees
drop money in, as wall as using it for a collection site for your own matching contributions. Some
successiul ideas include:

= Invita customars and amployass to drop contributions into the JFC canister,

» Perform minor services such as watchband sizing, jewelry cleaning, or gift wrapping for
fres, and ask that customears put a donation in the JFC canister in ratarn,

« Run a spacial promotion in which proceads or a portion of the proceads from a particular
product or sarvice goas to JFC,

»  Conduct a special "JFC Week” (or month) in your store, during which time a portion of
your sales proceeds go to the JFC. To help promate your event, you can use the JFC ad
slick and prass relsase with your local madia.

« Offarto mateh all customer contributions to the JFC canister with an agual donation of
YOLEF oW,

» Offer to makes a contribution ta JFG for avary $100 or $500 a customer spends in your
store.



Small Jewsier, Big Difference
Howard's Jawslry & Loan
Story by Trace Shelton of Instore Magazine

Howard Hurwitz knows what it's fike to struggie. Mis first location of Howard's Jawslry & Loan,
Iocated in the Cleveland arsa, measured just 15 x 80 feet. It was an uphill climb to raake ands
meet in the store’s sarly days, back in the 19805, Eventually, the busineas got its lags and graw
inta a second eation in 2000,

Then, Hurwitz heard about worss struggles than his — struggles of life and death, being fought not
by heisiness owners, but by childran,

"l was sent two money-collection canisters by Jewelers for Children just after | had openad my
second slore,” says Hurwitz, "It was a time pericd when my wife Leslie and | were considering
what we shotld be involved with, charity-wise. We thought, 'What better than the charity of the
jewelry industry?™

For Hurwitz, baing involved in an industry-wide effort was appealing, but when he attended his
first Facats of Hope Dineer in Las Vegas, giving to Jewelars For Children bacame his passion.

"Our first year in the program, we raised $1,000, which was enough to earn Leslie and | two
tickets to the Facets of Hope Dinner," he says. There, the couple Iistened to children on stage
who told stories of dealing with cancer and other catastrophic diseases, and how they ware
helped by 5t Jude Children's Hasearch Hospital, one of the charities that JFG supports, “Our
hearts were touched so desply," says Hurwitz. "We have two healthy kids and a grandson; we
realized that Jewelsrs for Children was the charity we wanted to put rmast of our efforts into.”

The dinner was a turning point. Bafora, the store took in donations, but there was litHle focused
effart, Mow, Hurwitz and his team raised the stakes.

"We started donating all money from watch batieries or minor repairs e to $15 into the canister.
If it was an $8 battery, customars would often say *Keep the change' on a 10 or 20 dollar bill,"
says Hurnwitz. Howard's employess tell customners about the four major charities that JFG
supparts, and their reaction has boon nothing but thankful. Over time, donations from Howard's
have grown from $1,000 to $12,000 per year.

Much of the reason for the program's suseess has been Hurwitz spreading the word to his
employees at all three of his storss. "My peaple know that JFC is very important to me. When
someone asks for a battary, we tell them how much it is and that the entire proceeds go into the
Jewelers for Chiidren charity box, and some of the great programs they have going on."

Part of the charity's appaal is that doners can see the results in their own communities, says
Hurwitz. "Wa sponsorad soms kids in Cleveland through the Make-A-Wish Foundation, Thair
wish was to have a swimming pool in their backyard, and they got it? It's one of those things that
puts a smile on your face."

Hurwitz also remains in touch with the people his donations benefit by visiting St. Juda's Hospitaf
regularly to see the kids and the doctors, Becently, he says, there was a story of a woman from
Jamaica whose four-year old child had bone cancer. "The doctor suggested St Jude's, and she
got inand he had a bone marrow transplant without paying a penny. This child probably would
not have made it. Vs a vary worthwhils and rewarding charity; you can see some graat things
happening.”

As much as he loves Jewslsrs for Children, Hurwitz is saddened and a lithe surprised that more
independsnt jewelers like him aran't invelved in the charity, "If we could get them to come o just
one Facets of Hope Dinner and see what happens on stage, their hears would openup,” he
says. "Every cent matters. You don't have to ba the prasident of Movado to have an impact.”



Become a Hero to Children in Nead

The Jawelars for Children Hero for Hopa program provides an opportunity for anyona to bacoms
invobved in helping children who are the victims of catastrophic illness or Bfe-threatening abuss
and neglect. Faor as little as $ 1.00 a week, you can bae part of the JFC mission and change the
iives of children.

The Hero for Hope program is atructired similary to a United Way® campaign. Anyone can join
directly by simply completing an enroliment form. You can give as little as one dollar a week, or
any amount that fits your budget. You can also choose how you pay, once a week, once a
manth, all at once, whatever is most convenient. Employers can offer the program to their
emplcyeas as a payroll deduction. Each pay period the specified amount will be deducted from
an emplcyee's paycheck and submitted to JFC. AlF contributions to the JFC Hera for Hope
program are fully deductible as charitable contributions.

Every JFC Hero for Hope will receive a Hero for Hope certificate and lapel pin s that you can
showcase your support for the industny's charity. Heroes are also listed as supporters on the JFC
website and & st of all Heroes follow below.

Laurence Girunstein, Prosident of Gitizen Watch Company of Amaerica, Inc. said "Wa intreduced
thae program in 2006 to our employess at all of our U.5. locations and had a tremendous
response. Al of those invelved feel like their helping to make a difference far children in need
and they all see that as a company were commilted to helping as well. Everyone feals fike wa're
all werking together to make & difference.”

Efraim Grinberg, President and CEO of the Movado Group, Inc. adds, *Our employess have becn
invlved with the Hero for Hope program since it hegan. We hold an annuat kick-off that gets
everyana motivated and excited, so much so that our employees hold fundraising activities
throughout the vear where the proceeds go to JFC as a supplement to their payroll deductions,
The pragram has been something we can alf rally around and fect like we're making a difference.”



Quality Gold Shows lis Quality
By Anthory DeMarco

Cality Gold has baan a lonatime supporter of Jewslars for Childran, s becoming part of the
charity's Haroas for Hope campalgn was just & naturgl thing for the 30-year-old company to do.
Basead in Fairfistd, Ohio, just narth of the “Cueen City,” Cincinnati, the jewelry manufacturer and
wholasala distribution company has been involvad with Heroes for Hope singe Agril of 2004, So
far, amployess have contributed $7,916, and they can make their donations through payroll
deductions. In 2008, 10 percant of the company's approximately 200 employeas contributed
52,332,

The prograrm is 100 parcant voluntary, During orantation, new amplovess are made aware of the
program and given an opparunity fo conttbuta. All employees may choose 1o contribute and may
opt out of the program at any time.

Michasl Langhammer, chief exesitive officer of Cuality Gold, said that #'s imporamn 1o allow his
staff the opportumty to help make a dittarence when it comes te children in need—particularly
whan the need |8 as groeat as it is teday.

"By offering staff at Quality Gold the opportunity 1o participate in the Herges for Hope campaign,
we sollsctively are able to contribute positively to the lives of children,” Langhammer said. “Every
dollar does make a difterence.”

It isn't always easy for the busy company and its employees to be invoived with JFC,
Langhammee started Quality Gold in 1979 as a one-man operation and has supervised its growth
to the paint where it now actively serves approximately 24 600 independent jewelers across the
United Statas and in Puero Rico. The company alsc serves a5 a special orders source for
several nationwide and regional chain stores. But Quality Gold is fully commitied JFC, and
Langhammer and his emptoyees believe that helping children is well worth the time they put in
and tha monay thay contribute,

Quakty Gold has mora than 139,000 jewetry and gift items in stock and available to ship the same
day and more than 100,000 iterns available as special crder. The company offers one of the
largast catalog assortments in the business—mare than 5,000 catalog pages. lis range of
products, purchased from all parts of the world for sale {o retailers threughout the United States,
include everything from the Playboy Jewelry Collection to the Kids and Cuddles jewelry
Collection.

I addition, Quality Gold designs and manufactures flat and three-dimensional charms and
Jewelry in yallow gold, white gold, stading silver, or & combination of metals.

Sesidas its partisipation in Heroes for Hope, the company has worked with Sterling Jewelers Inc.
for many yaars and n several ways to assist JEC. 13 most imporant contribution may be its
suppost of the annual Facets of Hope Dinner, held annually during The JCOK Show ~ Las Vegas.
BPhuring the past two years, the company has provided lapel pins for all dinner guests, one of the
reany ways it supports the event.

Anthony Dahltarcs is a sanior editor at SOK enagazine.



Conations in Honar, or in M2mory, of Someons Special

One very special way to honor someena, or to memaorialize somaons, is to make a donation to
Jewelers for Children in their name.

YWhan you make a donatlon JFG will send a card to the reciptent of your choice indicating that you
have made a donatlon (no dollar amount mentioned) in their name, or that of a loved one. The
card axplains the work of JFC and our legacy charities,

Say Happy Holidays and Hzlp Childran in Need!

Whilz it may not seem like the right time for holiday wishes, it's nover the wrong tirme to start
planning for the upcoming seasan. The Jewstars for Children, Hope for the Halidays program is
& great way to show your suppart of JFC at the very spacial tirma during the holidays.

The program has a number of components with options to fill evaryona's neads. Those options
include:

» Holiday Cards — Choose from a number of designs created by tha childran who have
benefited from JFC support through our charity partnars, Cards are availabla with
imprints, andfor logos, for your vse in sending holiday grestings to averyons on your list,
If you are interested in purchasing 10,000 or more cards, JFC has many unlgque, one-of-
a-kind designs availaibhe that we will make available exclusively to your company.

+ GContribution Cards — You gan purchase these cards o send to reciplents as an
alternative to traditionat gitts. For as little as $ 25.00 each, you can send cards advising
recipients that a donation has bheen made in their name to JFG. We'lk send you the cards
to use for everyane on your list,

» Contribution sars - Use your own cards with a specially designed fFC insert stating
that a donaticn has been made in the recigients honer.

= Hotiday Honor Program - The idea is simple. White to your vendaors, customars and othar
business contascts and ask them that in lieu of sending a holiday giff they consider making
a donation in your honot 1o Jewelers for Children. We'll acknowledge every contribution
racalved in your henor and at the conclusion of the program, we'll send a full list of
donations raceived in wour honor. We will gladly customize an honor donation form for
your company that includes your company name and kego and provide you with originals
far usa with all your istfers.

Show your support of the industry's charity by participating in the Jewelers for Children Hope for
tha Holidays Fragram. Plan your paricipation early to make the biggest impact and to insure that
your cards and inserts are customized and available 1o you m time for the busy hoiiday season.



Sell on eBay and Suppori JFC

t's now possible for you to shap on the Internet and sall your products on eBay AND suppart JFC
at the same time.

JFC is now a registered charity with eBay Giving Waorks. Giving Works is part of the aBay site and
allows sellers o donate a portion of tha sales price from an onling avction to any of the charitisgs
registered with Giving Warks.

It's quick and easy!t Simply list your iem on eBay as you would normally do, excopt choosa the
aption to donate a percentage of the sale to a registerad charity, A pop-up window labelad as
Mission Fish will appear and you simply follow the diractione.

Oneea your item is sold, Giving Works collects the portion donated to JFC from tha purchasa prica
and forwards it io JFC. it's that easy.

When you think about al the merchandise sold on eBay, even a small percantage will halp JFC
met our mission of supporting children who are the victims of catastrophic iliness or life-
threatening abuse and neglect.

Shop Online? Start with Yellow Brick Mali or Goodshop and Support JFC

Thea mext time yvou shop enling, start with wws yetlowbrickrmall oomfjswsiersforchitdranshol

While it's a complicated website address, supporting JFC is not.

Yollow Brick Mall works with hundreds of online retailers to direct a cerfain amount of every
purchasa made by cusiomers starting on the Yeflow Brick Mak page.

All you have to dois visit waw yelinwhrickm af comfewelerstorehéidren.ghp. By simply clicking on
the link to any of the many onling stores shown on the page, you're helping JFG. Whan you link to
a store and make a purchase, a portion of that purchase (the percentage o dollar ameount listad
under the merchant's name) goes to Jewelers for Children. It's that easyll

Ma login required! Your personal information, buying hahits, or credit card information is NEVER
shared with Yellow Brick Mall. Your purchaae is directly with the onling mershant and yaur
shopping experience is not altered in any way.

Online shopping has become a necessity for many teday and now s easy to include JFC in your
shopping experience. The next time your going to make an anline purchase, chack the Yellow
Brick Mall and sea if the retaifer you're about to visit participates. If sa, you can makes the same
purchases at the same price and JFC will benafit,

Add weew velfowbricknal comdewatieraforchildren.oho to your Internat browsers list of Favorite
sites to vislt and you'll be ready!

JFC is also a listed charity with www.goodshop.com. Goodshop works just like Yeliow Brick Mall,
Eefore you start shopping, visit www.aoodshop.com and enter Jewelars for Children as your
racipiant charfty. You will be taken to a screen verifying that we are a listed charity. From there,
yau can select your ohling retailar and begin shopping.

The participating retailer donates a percentage of your purchase diractly to JFC. The prices you
pay do not changs and none of your persenal information is coflectad by Goodshop.



Jewelers for Children & Jewsls for Charify
Help Turn Old Jewalry Into the Treasura of Life

An Oppoertunity to be Considered as a Hosting Retailar

Jewelars for Children, the industnys charity, is partnating with Tha Kazan|ian Foundation and its
Jewels for Charity program, the charitable arganization astabllshad by the founders of Kazanjian
Bros., Inc. Together, JIC wilk help turn old treasurad jawalry inte the treasure of ile and provide a
gift of love for chitdren in nead. After all, a child is more precious than a gam.

The Kazanjian Foundation collects donated jewalry from calebrities and othar notable individuals
as charitable gifts. To benefit Jewels for Charity, the Karanjian Foundation sponsors a tour of the
Jewels for Charity Gollection to fine jewalry stores, galleries and musaums worldwide, i you
quadity, you too can be part of this impressive tour,

The Jewels far Chatity Collaction's availability i imited to approximately two-dozen stores per
year, 50 if you would ke to participata, pleags lsam more by visiting www jewelsforcharity.org, or
call 310.278.0811.

HOW I'F WORKS: The program allows the persoen who has donated a plece of [ewelry to specify
& racipient charity. That charity will recaive 70 parcent of the proceeds. The hosting sfore will then
dasignate anather charity to ba the recipient of the ramalning 30 parcent. The Kazanjian
Foundation takes no portion of the proceads from the sale of any donated piece from the
Colisction. In the avent that the donor of the pisce has not specified a recipient charity, the entire
proceeds from the sala of the pisce will go to Jewalars for Children.

THE BENEFITS: Jewels for Charity acts as a complimeantary publicity program dasigned to bring
recognition 1o the jewelry store hosting the avant. The uniquaness of this program and the high
profile celebrity content will generata additional traffic inte your stare resalting in sales that will
henafit both Jewals for Charity and your buginess. 1t is a philanthrepic astivity that atiracis broad
attention, including nows meadia. This in-stora avent will attract old and new customers alike. Your
event wilf sarve {o honor youth focused charities and support 1he shared belief that a child is more
precious than a gem.

WHAT THE KAZANJIAN FOUNDATION WILL DO: Tha Foundation will showcase the JIC
celebrity jewelry featuring items such as the tiara that Madonna wors at her wedding, the
diamond and sapphire pocket watch that Clark Gable carried, among others; jewsiry donated by
cther prominent families; significant consignad jewelry pieces that will add impact and satability;
and supply support matarials such as pictures, letiars of uthenifcity and cther provenance. They
will also provide assistancs for local publlisity, and cover shipping costs and insurance over
$250,000.

THE HOST'S RESPONSIBILITY: To host an evening party for your VIP clients, we ask that you
distribute brochures, encolrage donations, and cover on-premise insurance for the first $250,000
of the Jewels for Charity Collsction. Tha Kazan|ian Foundation will cover the rest. And, you must
packaga and return iteras proparly in campliance with the Foandation’s instructions.

WHAT ¥OU NEED TO DO: Retallars who are interasted may submit & request to Jewelers for
Childran by calling 212-887-2945, Your store must be rated 41 gr higher with the Jewelers Board
of Trade, or you will nead to provide additionat financial infarmation, and purchase a bond to
prifect the cailaction whils it is in your cara.



Fundraising ldeas

Wigh List - implement a holiday "wish list" program that is built around an in-store svent
where your customers can shop and prepare their own wish list, Thay identify the gift
givers in thair lives and you can contact them and invite them to atop in and shap fram
the wish list for the npodant pecple in their fives.

“Change Your Watch Batiery, Change a Life” - donate proceeds or a portion: of the
proceads from watch battery replacements to the JFC. Or offar complimantary
replacements in axchange for a $10 donation o the JFC, Promote the program throtgh
tha madia and in-stare with 2 message such as, “Let us change your walch battary and
togethar we'll change the life of g child.”

Co-op Gpportunity — partner with 3 supplier or retailer to offer a specific product ta
castomers to raise money for JFC. Through such a program, the supplier would donate 2
spacific amount to the JFC for every product seld while benefiting from additionad
promational value as their brand is highlighted to retall customers. Traditional incentivas
offarsd by suppliers might be {orfeited in exchangs for their support of your JFC
fundraising program. A number of companies in the industry produce a specific praduct
that banefits JFC.

Community Events — hosting a community-wide fundraising event is a great way to
raise monay for the JFC while raising awarensss of your company'’s brand. Many
jewalars have had success hosting golf or tennis tournaments, walk-a-thons, races, and
svan miniaturs golf evants. Be orealive and raise money while having a great time doing
somathing your employees, customers and the community will enjoyl And sonsider
soliciting other local businesses such as food and beverage suppliers to eithar donate or
offer reduced rates on their products and services to help you offset your costs and
maximize your damation to the JFC.

Purchase with Purchase - similar to a percentage of sales, but requires the customer to
make a stora purchase before being offered the JFC fundraising product for purchasa,
This program craates an exclusive opportunity that is only available to customers of the
store and could includs such praducts as plush items, jewelry boxes, charms, rubbar
bracetets, holiday amaments, eic.

Store Events ~ sponsoring special event fundraisers is a great way to hoat custormnars in
your store, faature your merchandise and show your support for a great cause, Offar a
spectacular pisce of j[awelry as an auction or special drawing prize and provide jevslry
cleaning, sizing or other services for customers who parlicipate in the auction. A request
can also ba made through the JFC te invite a charity representative andfor family to be
the special guasts at your event.

Percentaga of Sales - olfor a spacific product or preduct ling 1o customers and donate a
percentags of the salss price to the JFC. Products can be existing merchandisa on harcd
of new products spacially designed and branded for the Jewelers for Childran. This is
simitar to a co-op program with & manufacturer, But relates to a jeweler using produst in
their store va. purshasing product from a manufacturer who has an arrangamant with
JFC.

Round-up or Adi-cn at the Reglster — the customer is asked at the register if they
woukd like to roundup thair purchase price to the nearest dolkar, or add a spacific dollar
amount to their bill in support of the cause. Roundup participants could ba offered a fres
gilt opportunity or service such as sizing or jewelry cleaning in exchange for thair gift.

Gift Certificate Program - during a desfgnated promctional period, a set donation
amount would ba donated to the JFC for every store gift cerificate sold. An enclosura
card could be created to accompany the gift cerificate with a message to the racipient
aboul how their gift is also a gift for children suppaorted by the JFG,



- Add-on Servite — offer customers a sarvice that is traditionally offarad as a
complimentary service such as sizing or jewelry cleaning in exchangs for a donation to
the JFC. The JFC Canister Pragram 15 a great mathoad for collacting add-on program
funds.

- Pin-ups - a "pin-up” is offered for purchase to customers for a price point of 5 or $10,
added on to their bilt at the register. The pin-up i traditionaily mada of papar, and hung
around the area of purchass with the custamer's nams wriltan on the pin-up. The pin-up
could feature a tear-off bounce-back coupon or special gilt opportunity for a senvice such
as stzing or [awslry cleaning for the customaer.

- “Link Bracelet” - anothar pin-up concapt would be to offer the customer a paper "link”
that would be combinad with other customers' finks to create a long bracelet to display in
your store, Thig could prasent an Intarasting madia opportinity by having customars and
employeas spread across the stare holding the fong link bracefet.

- Employee Activitles ~ involva your employses in your fundraiging by holding special
events and promotions. Have an employes bake sals, a raffle ar silent austion, or offer a
jeans day to those employees who make contributions.

Jenwelers for Childran works to maintain cur brand and to ensure that any program that involves
our name and/or fogo truly does banafit ehildran in nead. Wea ask svaryona who is interasted in
working with JFC in gome form to submit an application showing thair plan for the program. Our
Special Programs Commiitee reviews thase applications and ragpond to all Inguirles.



Helzberg has a soft spot for Jawelers for Children

By Michelle Graff
Courtesty of National Jeweler

Morth Kansas City, Mo.—Marvin Beaslay subscribes 1o the theory that trying to be avarything to
averybody makes you important to no ona.

That's why when Beasley, the former chairman and chief executive officer of Halzbery Diamonds,
took the reing at the Morth Kansas City, Mo.-based chain following the 2004 death of Jaff
Comment, he opted te direct charitable giving to two causes, and two causas only—the United
Way of Greater Kansas City and Jewelers for Children [JFC), the industry organization that
concentrates on giving to children's causas such as the Make-a-Wish Foundation of America and
St Jude Children’s Research Hospital.

"As rnuch as you want to do a number of things, it's befter to be focused,” says Beaslay, who
resigned from Helzherg in April,

Mearly fve vears after Helzberg first partnered with JFC, the retailer has donated about $1 million
ta the organization and has becoms the main sponsor of JFC's annual "Facets of Hopa” dinner,
held in conjunction with the Las Vagas jewelry shows.

But that's not witat's important to Beasley, father of three and grandfather of six.

What matters is that through the denations it makes to JFC, Helzberg has mads a difference in
the lives of countless children.

*T'o save a child’s life, it's a protly nobls thing,” Beasiey says.

"That's where the rubber hits the road, raally.”

A touching cause

There is an endless number of ways in which the head of an crganization like Helzberg, a 94-
year-oid institution with more than 200 storas, can choose to give back.

Hometess shelters, AlDS research and disaster rebief are all causes worthy of time and money.
But there is something about helping children that strikes a chord deep within Beaslay. Ha says
ke recognizes how |ucky his own childran are—they are ail healthy and safe, and have parents
who have the means o take care of tham.,

“We are very fortunate in that regard,” ke says.

Other children, though, are not so lucky and & need a litfe extra help fo get started in lifa, which is
exactly what Melzberg hopes to give tham,

The company makes a fiat donation to JFC sach year, and for the past four years has baen
running a holiday promotion in its storeg—and a plush one at that.

Beasiey says that to make Helzberg's support of JFC even bigger, the company began sefiing
$15 plush toys in its storas, an vasy add-on to any jewelry purchase. The toys cost the retader
$4, and Helzbery donates the remaining $7 from each toy sale to JFC.

This year's premotion was a sluffed version of Taodles, the Yorkshire terrier that stars in
Hefzherg's most recent television ads.

Beasley says the stora's toy sales generate a lot of excitement among sales staff, and for good
reason: Mot only are they a great add-on to every purchase, but the tap five toy ssllars get treated
to & high-end dinner in Las Yegas each year.

“They've hecome guite accustomed to it,” he says. 'l think there's always a lot of chatter about
this yaar's {oy. It's bacome part of our heritage, | think.”

Tough year for giving

Pricr to his resignation from Helzbarg in April, Beasley served as the JFC board's vice president
of fundraising for the second year in a row, a tough task in a year whan money is tight alf around.
Despite the times, though, JFC Expetltive Dirsctor David Rocha says the organization is sesing
“tremendouws” donations.

“It's gratifying to see the industry still rally around the charity,” he says.

As for Beasley's departwre, Rocha says he is sorry to see him go (JFC reguires its board
members {o be professionals who ars currentty employed in the industry) but hopes Boasiey will
rasuface somewhers else in the jewelry world and ence again join JFC,

He calls Beasfey “instrumentai” to the arganization.

"The charity will certainly miss Marvin and his input,” Rocha says. "He really committed himsalf to
the task at hand and did an custanding job.”



And, in talking with Beaslay, there is no doubt that he will miss the organization too, as the cause
is one that is clearly dear to his heart,

Beasiey recalls one incident in which he met a very sick little bay, no mors than & or 6 yoaars old,
who was in need of a bone marrow ransplant But had ne medical insurance.

The price tag on the operation—$250,000—was way beyond his famiiy's means, but St Jude
Children’s Research Hosjital stepped in, agreeing to take the boy and foot the Gill, 100 percent.
It's hard to tell where that litfle boy would be today without St Jude's, a hospital known for
grovndbreaking cancer treatments and its willingnass to take in children regardless of the family's
ability to pay.

“Every single penny of that child's treatment was paid for,” Beasley says. “That’s touching. [t
really is.”



Helping On Many Fronta
Samuels Jewelers
Story by Trace Shelten of Instore Magazine

With 132 store locations o manage, Samusls Jewslers could hardly be blamed if it stuck to a
basic, ne-frills approach to charitabia giving, But the organization feels so strongly about the
Jewelers For Children cause, it's gone the opposite direction, leveraging its streamlined husiness
appoach and multiple stores to go above and beyond to raise money for the charity.

*Children are inmgcent and need the support, care and devotion of families and organizations
such as JFC to assist wihen difficult times arise,” says Steve Velasguez, vice-president of
administration and special projects for Gitanjali USA, the company that operates the Samuels
stores. "This is aise a worthwhile cause that everyone in our organization can refate to, get
behind, and participate in. Everyono has had or knows of experiences and examples where the
support of children in need made a differance in a family's life."

in order to make the biggest possibla diffarence, Samuels has implemenied several initiatives to
suppert Jewslers For Childeen. Every stors participates in the donation canister program, bt
additienally, the Samuels PGS syslam includes a prompt ai the end of each transaction
displaying the request: "Would you like to donate one dollar to Jewelers For Children?” The
customer can then donate with cash, credit card, or chack. "It opens a dialogus about the charity,
and many customers donate more than the one dollar request,” says Velasquez.

Because employees wore 5o passionate about the JFC cause, the Samusls management team
developed a system that allows employass to donate direcily through a bi-weekly payroll
deduction. But as with any retail organization, much of the money raised for charity comes from
sustomers themselves. One of the most successiul promotions for Samuels has been the
"Sammy Bear." The stulled teddy bears, all labelad with the narme "Sammy," have been offered
during hotiday buying seasons like Christmas (with & Santa hat) or Valenting's (holding a red
heart}. The Sammy Bears are prometed in catalogs and on signage in the stores, encouraging
customers to purchase the boar along with any jewelry purchase made. All of the profits from the
saie of these bears were donated to JFC.

Last but not least, Samuels has held an annual car show event near its headguarters in Austin,
Texas, that benefits JFC. Gitanjali executives Lou Menendez and Dan Ramirez, both avid classic
car enthusiasts, organized the event. The avant raised money through entry fees for car owners
fo have their cars judged for awards, ontry foas for spectators to view the historic cars, food and
drink fees at concession stands, T-shirt salas commemorating the event, raffle tickets for prizes
donated from local businesses, and donation jars. Al profits from these highly successful events
hawe gong to JFE,

Why has Samueils choson Jawslsrs for Childran as its primary charity? In large part, becausa of
the variety of incredible crganizations that it supports, which includes Make A Wish Foundation,
CASA 5t Jude Children's Research Hospital, and the Elizabeth Glaser Pediatrics AIRS
Foundation. "JFC has taken the charge to halp children on many different fronts, and that
commitment has struck a chord with us," says Velasquez, “Being in the jewslry business, we
apprectate being part of our customers’ happisst occasions. We are proud fo sugport an
nrganization that is giving back to those familias that have shared their lives with us and an
arganization that is striving to make those family lives even happier.”



Empioyee Incentive [deas

The following is a selection of ways to racognize and reward your employees for their suppart of
your JFC fundraising program andfor the *Heroes for Hope® employee ghving program. Incantivas
may be offered for participation as well as for meeting a certain fundraising danation thrashold,
Pewarding your employeas’ afforts is a great way to keep the JFC program top-of-mind for
employees and can significantly increase your store's donation fo helg children in need.

Merchandisa Discount - offar employees who raise a specified threshold of fundraiging
dollars an insramental discount off a one-time purchase in your store.

Mearchandise Gifts - presant a special pisce of merchandise to the employas who raises
the most moanay far the JFC.

JFC hcentive Prizes — order selecied JFC branded merchandise auch as rubber
bracelsts, mugs, pens, or flashing hearts for employeas who participats in your
fundraising program.

Gift Certificates ~ present the employes who raises the most manay for the JFC
program with a complimentary gift certificate to their favorite rastaurant or store. Other gift
carificatas such as movie or event tickets could be purchased for all employsss who
meet a sartain fundraising threshaold.

In-atore Recognition — recognize employees who raise the most money with a special
racognition plagus in your store, Specially-designed lapel pins or charms that amployees
could wear would aiso recognize their efforts for the JFG in your store and in front of
custorers,

Comp Days -~ offer special "comp” or vacation days to amployess who meet a certain
fundraising thrashiold.

Check presentation — invite the employee who raises the most money for the JFC
program 1o serve as the store's representative for a check presentation to a JFC
reprasentative.

Bpacial evente — host a party or reception just for your employees who participate in the
JFC fundraising program. Contact the JFC to inquire about the faasibility of having a
chatity representative and/or family attend as & spacial guast.

Tickat to “Facets of Hope™ Gala — uze your stora's sarned or purcihased “Facets of
Hopa" tickets to present to an employee or employees who msst a sighificant fundraising
threshald,

“Facets of Hope” Program Bock Ad — honor your smployaes amaong your indusiry by
purchasing a recognition ad in the Facets of Hops program book that features the names
of your employees who participated in your fundraising program.

Locat Recognition Ad — purchase an ad in your local newspaper to recognize your
employees who participate in the program. Honor the employes who raised the most
ronay with a special highlight. This recognition tactic will alse garner positive recognition
far your stora.



Pramoting Your Invalvement

However you decida to bacome involvad with dewalars for Children, it's important that you make
all of your stakeholders awara of your involvement. Statistics show that today's consumer is
rmuch more concerned about the social impact a company they are deing business with has,
Your stakeholders would include your employees, your customers, prospective customers and
your neighieors and peers in your comimenity.

By following seme of the suggestions in this section Promating Your Inﬁnlvement, we have
provided some sugpestions developed from what other supponters itave found successful. This
inzludes tips for dealing with the meadia and pramoling your charitable efforts.

JFC has built this reference document with input from companies that support our organization. If
yeur try something and that you find works very wel, or does not work well, please share your
experience with us. Together we will continue to maks a difference in the lives of children in
need.

JFC is excited to assist in gaining local, positive publicity for your store. While the press relsase
template that we've created is a valuable resource—for you and for the media—it is important 1o
supplement this with a personalized “pitch.” We know that you have great stories to tell, and we
wart to help you shate those staries with the community. If you're planning a charitable event or
prometion, let pecple know about it. Better yet, et the media spread the word far you. To that
end, we are providing the following suggestions to help you effectively communicate with
members of the media and successfully solicit coverage in your area.

Establish a contaxt: In cther words, find a hook, Your first conversation or correspondence
with the media may ke yvour anby epportunity to sell your stery, Each reporter is ssarching for a
compelling story angle, and you must be prepared to lead him/her along that path.  This can be
accomplished by establishing a connection between your charitable pragram and a larger trend or
particular need in your community,

Lecalize a national story: JFC serves as the ultimate liaison, connecting local jewsters to lacal
chapters of national charities, such as Make-A-Wish and CASA. By leveraging JFC's national
resources, you can attach your store to a national movement, This could make your stary seem
more impressive to the focal media, who always appreciate a local angle to their stories,  For
example, if your store is hosting an event for the local chapter of the Make-A-Wish Foundation,
the media will see that your are partnering with a national organization.

Get to the point: Media members are barraged with phone calls and emails. The best way to
ensure that they readdlisten to your pitch is to guickly and directly state your main idea. Asa
general guideline, try to convince the reporter that your story is newsworthy within two sentences.

Give them the fact: Think of a surprising fact that will suppost your piteh and elicit a reaction
from reporters. Essentially, you wart to grab thair interest by telling them something they don't
ko,

Timing is everything: This is true on multiple levels. Pitches themselves should be timely and
relevant to a current or seasanal story, such as a major holiday or the summer wadding season.
tMoreover, knowing when to speak to a reporter is as important as knowing how to speakto a
reporter. [n general, television and newspaper reporters are under heavy deadiine pressure in
the late afterncon. During thase times, they are likely to be distracted—and potentially
anncyed—when speaking on the phone.

Mow that you have taken the initiative, the reporter will decide if hefshe would liks to move
forward with a story about your store. [f, indeed, the media expiress interest in your store's
initiative, they likely will ask you for an interview. While an interview request s a very positive
development, the interview process itself can feet a bit unnatural or intimidating. That said, there
are a few things to keep in mind when talking to the media. |n most cases, the cardinal rule for
interviewing with TV, radio, and newspaper reporters is: “Be yourgelf.” But here are some



additional tips, many of which ars simple, common sense reminders, to help yvou feal more
comfartable in this forum.

General Interview Tips and Guidslines

There are universal guidelines to fallow during any interview, regardiess of the media format ar
topic. Your goal is to direct and st the tons of the inerview, while expressing your main points.
Fricr to the interview, it is important to review your central commynication objective for the
inierview. When possiblg, try to bridge your answers back 0 this ohjective during the interview.

During the Interview:

-

In normal eonvarsation, paopla tend to bulld up to 3 logical conclusion, Since time is
precious on T {and aditors like pithy sound bites), make your peint first, Then you can
present supporting information.

i you have a serigs of poirts to make, say: "There are three reasons | feel that way. L.
This way, the reporter is compalled ta let you get the complete message out. If you have
been cut off, you can aasily pick up the message where you left off {"1 do want to get
back to that third poing, which is..."}.

Mothing is evar "off the record"—If a reporter hears i, it's free for the quoting, so do not
say anything you do not wish to have repoited.

Uze evaryday language that is easy io understand. You're really talking fo the
audiencedreadsr, not just the reporter.

Avoid saying "no comment." |nstead, indicale why you cannot respond. For exarmpls, to
a gueastion about revenus or spending, you can respond, "Well, | can't discuss that.
Howewvar, | can tall you that..."

Traat the interviewsr like 8 respacied peer. Don't say "sir” or “ma‘am,” bt use first
names sparinaly, if at all.

Avoid patronizing remarks, such as "that's a good question” or “I'm glad you asked that,
Bl

Ba Hiendly, animatad, and natural. Be yourseif.

You ara really spaaking to a large audience—listeners, readers, and viewers—go uss
humar cautiously. A joke could be taken the wrong way.

Always make eye confact with the reporter. On Telavision, never look inte the camera,
Always addrass your answers to the persen asking the guestion.

Body Language and Appearance:

If you are asked to appear as a guest for an in-studio interview, you should lean forward
i your chair to show involvement and interest. This stance creates an aye-to-gye
equality batwsan you and the interviewer, If aiso allows for a tighter shot, since you will
he closar togethar. Sit up straight, in the front of the chair, Sitting back i the chaie
causas you to siouch,

Do net fidgat. Ring twisting, finger lapping, and thumb twiddling distract the reporter and
the audianca.

Matntain aya contact with the interviewer. You'll appear alert and inferasted if you do.



Always rernember that, evan when the interviewer is talking, the camera may be on you,
Anything you do, any exprassion you make, could gat picked up and seen by thousands
of viewers.

Wear pleasant, professionai-tonking clothing in sofid bright or dark colors that flatiers your
skin color and physigue.



FACETS OF FUNDRAISING
“SaMPLE CUSTOMER APPEAL LETTER”

{Dats)
Cear (valued customer):

A piece of jewslry can be a gift of love to celebrate weddings, anniversaries, birthdays, and just-
bacause-Hove-yous. And we at {nama of comparny) have been honored to share 50 many of
these special nccasions with you. Now, we invits yvou to give a gift of love for a child in nesd.
Beginning {date) our store will host {name of program) to support the Jewelers far Children in
their efforts to help children whose lives have been affected by catastrophic Hiness ar life-
threatening abuse and neglect.

{Brief description of fundraising program and safi-to-action)

Founded in 1839 by tha U.5. jowslry industey with the mission of helping chitdren in need, the
Jewelers for Children (JFC) has distributed more than $30 million to weoithy children's charitics.
The four largest beneficiaries of JFC's pragrams and funds are the Make-A-Wish Foundation of
America, which grants the wishas of children with life-threatening ilinesses; the Elizabeth Glasar
Pediatric AIDS Foundation, whish works to fund and conduct critical pediatric AIDS research; St
Jude Children's Research Hospilal, which is dedicated to the conguest of catastrophic diseases
affiicting chitdren; and the National CASA (Court Appointed Special Advocate) Association
rapresenting more than 70,000 local community volunteers who are appointad by judges to
advocate for the best interosts of abused and neglected children. JFC also supporis the Make-A-
Wish Foundation International, the Santa-America Fund, Autistn Speaks and the Juvenils
Diabetes Research Foundation.

We hope you will consider participating in this special Jewelers for Children program to help
children in need. We are grateful for your continued patrenage and look forward fo seeing you
500N,

Best regards,

fcompany representativa)

P.S. As a special thank you for supporting our JFC program, please enjoy our {complimentary
senvice or coupon offer) with our compliments.



FACETS OF FUNDRAISING
“MeDia PITCH LETTER”

{Date}
Dear Editor:

Weddings, anniversaries, bithdays, and just-because-1-love-yous. As part of the {city) community
far (#) years, {company name} has boaen proud to share so many special momeants with local
restdents. Having seen the smiles and the tears {the good kind}, we know that therg is nathing
meore foyiuk, personal or meaningful than a new piece of jewelry. We afso know that all of us can
do more o spread this warmth. That is why we are partnering with Jewslers for Chitdren (JFC),
the jewelry indtistny’s charity, and our ioyal customers to provide special gifts of love to children in
need,

{Brief dascription of fundraising program and call-te-action)

Owerwhelming supported by the jeweiry industry, the JFC has distributed more than 330 million to
worthy childien's charities since 1999, The four largest beneficiaties of JFC's programs and funds
are the Make-A-Wish Foundation of America, which grants the wishes of children with life-
threatening illnessas; the Elizabeth Glaser Pediatric AIDS Foundation, which works to fund and
conduct critical pediatric AHDS research; S, Juds Children's Research Hospital, which is
dedicated to the conquest of catastrophic diseases afflicting children; and the National CASA
{Court Appointed Special Advocate} Asscciation representing more than 70,000 local community
volunteers who are appointed by judges to advocate for the best interests of abused and
neglected children. JFC has also funded a wish-granting program in India, sinee 2002, in
conjunctien with the Make-A-Wish Foundation International. In 2008, funds were also distributed
to the Starlight Starbright Children's Foundation, the Association of Hete in the Wall Camps and
the Jasen Program and in 2007 Autism Speaks and Santa-America were added. And in 2008, the
JFC announced its support of the Juvenile Diabetes Research Foundation,

When children receive love and support, the brittiance of their smiles oshines aven the most
brilliant piece of fewelry. Thelr stories inspire us to make a bigger difference. Jewelry is, at ifs
essence, a gift of love, and we are aware of the tremendous impact we can have on children's
lives, both locally and nationally. Olen overwhelmed by the boundless generosity of our
customers, we hope to galvanize that giving spirit with (name of program). We encourage you io
wisit our store and experience {name of program) first-hand. We have no doubt that you will take
areat pride and satisfaction in the seMlessness and compassion of our community.

i will contact you shortly to foliow up and discuss this stary in more detail. in the interim, please
feel free to call me with questions.

Regards,



[Sample Post-prometicn Press Release)

(DATE} CONTACT:  NAME

FOR IMMEDIATE RELEASE COMPANY
PHONE
EMAIL

{MAME OF COMFANY) RAISES §()
FOR JEWELERS FOR CHILDREN

(CITY, STATE ABBREVIATION, Date) — (Company name) has raised more than ${ for the
Jewselers for Childran, a non-profit organization that helps children in nead overcoma catastrophic
iliness or ife-threataning abusa or neglect.

{Store name) customars responded overwhelmingly to the {name of program). (Provide brief
description of program).

“We are grateful for the response our customers have shown to our store's efforts to support the
Jewelors for Children,” said {zompany representative). “"Our afforts will helfp children in need from
ouUr community ard around the world.”

Jewelers for Children was founded in 1939 by the U.S. jewalry industry with the mission of
helping childran it need. Since its inception, JFC has donated mare than $30 million to programs
benefiting children whose lives have been affected by illness, abuse, or nagfact, The four largest
beneficiaries of JFG's programs and funds are the Make-A-Wish Foundation of America, which
grants the wishaes of childran with life-threatening illnesses; the Elizabath Glaser Padiatric AIDS
Foundation, which works to fund and conduct critical pediatric AIDS resaarch; St. Juds Children's
Research Hospital, which is dedicated to the conquest of catastrophic diseases afflicting children;
and the National CASA {Court Appointed Special Advocate} Association represanting more than
70,000 local community volunteers whe arg appointed by judges to advocate for the best
interests of abuzad and negtected children. JFZ also supports the Make-A-Wish Foundation
Iaternational, the Santa-America Fund, Autiern Speaks and the Juvenile Diabetas Bassarch
Foundation.

About [company name)

Abaut fewalars for Children

Jewelers for Chitdren (JFC) is the jewelry industry’s official charity and is generously supported
Ly those who creats and sell fing jewelry and watches. Manufacturess, retail jewelars, trade
assccialions, watch companies and those who provide professional services o the jewelry
industry all support JFC's mission to assist children in need. JFC invests in special programs to
reach children whose lives have been devastated by catastrophic illness or lifethreatening abuse
and neglect.

#HER



